MEDEN

SCHOOL

Y11 - 10 Week Plan

*During a period timetabled by
Pearson and submitted on o
date specified by Pearson

Subject BTEC Creative Media
Component 3 Create a Media Product in Response to a Brief
Paper Task set and marked by Pearson completed under supervised conditions in
class. The set task will be completed in 10 hours of supervised sessions in a
period timetabled by Pearson. 60 marks.
*As you will have already started the component 3 exam, please see below
for an overview of the sequence of tasks you need to complete for the exam:
Assessment
Weeks Assessment Stages Essential Content
1 | Ideasand Planning During this time students will carry out research to support them in the generation of ideas in response to the brief. They
2 will make notes to support their production of an Ideas log in the supervised time to include; initial ideas, details of target
3 audience, how the chasen idea supports the client's requirements. Style/s that will be used appropriate to chasen sector
4 Students will complete the Ideas log in the 2 hours of formally supervised time.
Students must carry out research to support them in the production of planning materials; Moving image; Storyboard or
script for the moving image product. Storyboards should include; visuals, sound details, edits and timings. Scripts should
include; scene titles, description of action, dialogue, directions to cast. Publishing; Layout and Design for the pages in the
publishing product and should include; headlines, straplines, positioning of copy, images, assets, design features. Interactive;
Layout and Design for each page/screen/level in the interactive media product and should include; positioning of text,
images, assets, notes on interactivity, navigation, movement, sound. Students will produce Planning materials for their
chosen sector during 3 hours of f lly supervised time — templates used could be school templates or their own.
5 | Activities 1and 2 Ideas log and Planning Materials — During this part of the set Task students have 2 hours to complete Activity 1and 3 hours
R R 6 | Formal supervised assessment* | to complete Activity 2 under Supervised Conditions. Activities 1and 2 must be held securely and a copy provided to learners
WOI'k/ skills / activ 7 | 5 hours maximum for use during the preparatory period for Activity 3.
ities bein g 8 | Collecting and Generating | Activity 3 - Students may spend 4 weeks collecting and generating material, footage and/or assets for the production
covered in 9 | Materials process. These sessions _\mll be supervised ulnder classruucn conditions, work may be brought in and out of sessions but you
. 10 must be able to authenticate that the work is the learners’ own. Work must be saved regularly to secure storage. Learners
lesson leading " will build/create the final media product in 4 hours of formally supervised time.
to exams 12 | Activity 3 Learners must produce a media product individually. However, in generating the product they may enlist the help of others
13 | Formal supervised assessment* for example as; an actor, an interviewee, model, camera assistant or boom operator. Learners should bring all development
14 | 4 hours maximum (can be split) | work with them to begin work on this part of the set task, they are not be permitted to bring work in and out of the
15 supervised environment once the formal supervised session begins. Copies of Activities 1 and 2 can be provided to learmers

for Activity 3.

Each learner will need to submit three pieces on completion of the supervised assessment period.
- Ideas Log
- Planning materials
- Final Media Product

The teacher or invigilator will confirm all work was completed independently as part of the authentication process

Further details will be provided in the Administrative Support Guide

The Pearson BTEC Level 1 and Level 2 Tech Awards are qualifications designed for 14-16 delivery. The number of assessment weeks allocated for this
assessment schedule are based on a teaching allocation of approximately 1.6 hours per week over two years and the total assessment time is approximately 20
hours, the remaining 28 hours for the Unit takes into account time that you might use to undertake practice activities for this unit such as a mock. Once you
have the pre-release task for the External Assessment your scheme of work would need to allow sufficient time for delivery before the assessment window

tloses.




Areas to revise
as a priority
leading to
exams

Idea Generation: Be able to generate creative ideas for media
products and justify why these ideas would appeal to a target
audience.

Planning and Timelines: In the practical aspects of the course, students
may need to work to deadlines. Efficient planning of production tasks
is essential.

Media Codes and Conventions: Understand and analyze how
technical (e.g., camera angles, lighting), symbolic (e.g., colors,
setting), and written (e.g., text, fonts) codes are used to convey
messages.

Representation: Understand how different groups (gender, race, age)
are represented in media products and how these representations can
reinforce or challenge stereotypes.

Audience Theory: Grasp the relationship between media producers
and their target audiences. Key theories include Uses and
Gratifications Theory and Hypodermic Needle Model.

Editing Software Knowledge: Be familiar with common media editing
tools like PixIr X/E especially for visual analysis and creating your own
media products.

Pre-production Skills: Be prepared to design and plan media products.
This includes creating mood boards, storyboards, and scripts.
Evaluative Skills: Be able to critically evaluate media products. This
involves discussing strengths, weaknesses, and how well the product
meets ifs infended purpose.

Suggested
methods of
revision

Flashcards for key terminology in Media

Complete ‘brain vomits' to check knowledge and fill in any gaps of
unknown content. Prioritise spending fime revising the unknown
content.

Going over past mocks and component 3 assignments on Teams

Use the following links to help make notes on the Component 3 exam:

https://www.youtube.com/watch2v=I8aBTMUfNaO

https://www.youtube.com/watch2v=5f{B7cOhrBcE



https://www.youtube.com/watch?v=l8aBTMUfNa0
https://www.youtube.com/watch?v=5fB7c0hrBcE

